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About STV

SSTV is a worldwide, non-profit online TV channel, broadcasting 
24 hours a day, 7 days a week at www.SupremeMasterTV.com 
as well as on YouTube and iOS or Android apps. The network 
currently supports more than 25 languages through onscreen 
subtitles—an unprecedented accomplishment in broadcasting 
history.

About iKOMG 

iiKO Media Group is a boutique end-to-end media service partner 
for broadcasters and content owners. They provide tailor-made 
solutions focused on customer needs through dedicated service 
to a wide range of global and local networks. iKOMG differs from 
other service providers thanks to a holistic approach and a keen 
ability to offer the best SLA for mid-size networks. 

The Beginning 

SSTV were looking for a very specific solution to their 
broadcasting needs. At the time, the way they were 
broadcasting the signal was not standard among most content 
distribution providers via satellite. iKOMG was able to create a 
flexible offering based on the specific needs of STV and were 
able to successfully receive the signal from the channel. 

Collaborative Growth

InIn a little under a year, STV set a new and ambitious goal of 
having the channel distributed globally. Within a week of this 
request, iKOMG had a proposal and plan in place to 
accommodate this requirement. STV is now broadcasting 
content over 8 satellites carrying capacity supplied by iKOMG 
all over the world. Today, STV is available worldwide in more 
than 232 countries, territories and regions. 
FFor more information on coverage, see 
http://suprememastertv.com/en1/worldwide/

This growth is in large part due to the flexibility and tailored 
solutions offered by iKOMG. Being able to adjust various 
technical requirements to fit the needs of the channel as well as 
providing dedicated support have been key factors in the 
overall growth of this collaboration. 

Moving Forward

InIn addition to distribution services, iKOMG has been assisting 
the relatively new channel with technical consulting such as 
finding the right equipment and moving forward with new 
initiatives such as OTT services and will eventually want to 
have their channel available on Sony Playstation, Apple 
CarPlay, Android Auto and others. 

TThe main goal today for STV is to increase viewership and 
penetration, not only satellite distribution, but also via DTH 
operators and cable TV to new territories that may already be 
covered by satellite, as well as to set up distribution and 
penetration within various countries across Europe. 

www.ikomg.com
suprememastertv.com


